Position Title: Marketing & Communications Manager

Location: Chico, Sacramento, SF Bay Area (hybrid/remote eligible)
Status: Exempt

Reports to: Director of Communications & Marketing

Pay Range: $95,000.00 - $100,000.00

A thriving future for California’s environment and communities requires bold vision, creative
problem-solving, and relentless determination. This is a critical decade for action and River
Partners is growing our team of talented, dedicated change-makers to meet the challenge head
on. Join us!

Who We Are

A tenacious nonprofit founded in 1998, River Partners brings life back to California rivers.
We advance an innovative model of conservation that harnesses the power of restored riverways
to create a thriving future for the state’s environment and communities.

Blending modern farming practices, cutting-edge science, and diverse alliances, River Partners
reforests and reconnects river landscapes and critical wildlife corridors at an unprecedented
pace and scale. We've restored more habitat along impaired California rivers than anyone else in
the western U.S., having led hundreds of projects across nearly 20,000 acres throughout
California. Our efforts result in a suite of tangible wins for struggling wildlife, flood safety, climate
resiliency, water conservation, healthy communities, and strong local economies.

We are growing fast and looking for passionate team members to help us increase our pace and
scale of restoration.

Why We Do It

Healthy rivers are essential for a vibrant California. They provide fresh water for growing our
food, economy, communities, and wildlife found nowhere else. Rivers support more species and
in greater numbers than any other ecosystem in California—making our state a worldwide
biodiversity hotspot. Yet just 5% of our native riverside habitat remains. What's left needs
reviving.

The actions we take during this decade will decide California's future. With their exponential
benefits for wildlife, natural resources, and communities, healthy rivers are critical for a
flourishing Golden State for generations to come.

Why You Should Join Us

River Partners offers competitive salaries and benefits, including comprehensive health care
insurance, flexible spending accounts, a 401(k) plan with immediate employer matching, paid
time off, life insurance, disability coverage, employee assistance programs, other well-being
benefits.

We’re proud of our supportive culture and focus on work-life balance.



Position Description:

River Partners has built the largest on-the-ground riverway restoration program in the western
United States, and the organization’s communications program must keep pace with growing
scale and impact. The Marketing & Communications Manager will take substantive ownership of
a broad, high-output MarCom program—executing across a wide range of functions, audiences,
and organizational priorities in close partnership with the Director of Communications &
Marketing.

The Marketing & Communications Manager is responsible for executing River Partners’ MarCom
program across its full range of functions—restoration program storytelling and marketing,
fundraising communications, digital and content strategy, media relations, brand management,
and partner and coalition communications. The position requires strong judgment and the ability
to move work forward across multiple teams and external partners independently.

River Partners is seeking a communications professional with a demonstrated track record of
managing a broad, fast-paced workload with initiative, reliability, and impact. The successful
candidate will support an organization of more than 100 employees that has grown significantly
each year for the last nearly decade; collaborate across more than a dozen internal programs
and teams addressing California's most pressing natural resource, ecosystem, community, and
economic challenges; and help amplify the work of more than 100 public and private allies
working together to achieve landscape-scale for people and ecosystems throughout the state.

Supervisory Responsibilities: This position supervises internal Communications team leads
and external vendors.

Essential Functions and Responsibilities of This Position Include:

MarCom Program Management

* Lead execution of River Partners’ MarCom strategy, including brand positioning,
audience segmentation, annual communications planning, and budgeting

» Set, track, and report on program-level goals and KPlIs; use performance data to drive
continuous improvement in content strategy, platform mix, and execution

* Maintain a master editorial calendar that integrates content, campaigns, and priorities
across all channels and audiences

+ Coordinate and manage freelancers and vendor relationships and hold vendor work to
high standards

* Build and maintain workflows and project management systems that keep a dynamic and
ever-evolving program running reliably and on schedule

+ Conduct landscape and audience analysis to inform positioning, messaging evolution,
and organizational narrative strategy in partnership with leadership

Brand, Content & Storytelling
» Steward River Partners’ visual identity, brand voice, and organizational messaging across
all internal and external communications touchpoints
» Direct creative work—design, video, photography, and multimedia—to high editorial and
brand standards
» Drive editorial planning and production across long- and short-form content: blogs,
thought leadership, impact reports, case studies, video, and other interactive formats
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Translate complex scientific and program content into compelling, accessible narratives
for donor, policy, public, and private-sector audiences; maintain a robust story pipeline for
deployment across channels

Help develop executive communications and thought leadership content for River
Partners leadership, including op-eds, speeches, speaking briefs, board-facing materials,
and digital/social media

Digital & Channel Management

Oversee River Partners’ website including content, SEO, user experience, and CMS
management

Execute social media strategy across platforms, including organic and paid campaigns
Manage the email marketing program including audience segmentation, editorial
planning, and performance reporting

Administer and optimize digital advertising, including Google Ad Grants and display
campaigns

Maintain and evolve River Partners’ digital asset library and content management
systems

External Relations, Media & Policy

Lead proactive and reactive media outreach including press outreach, relationship
management, story placement, and crisis communications planning and response
Draft and edit press releases, media pitches, talking points, op-eds, and other external-
facing communications; prepare and brief leadership for media appearances and
interviews

Lead or coordinate joint communications with agency partners, coalitions, and
collaborative programs; develop messaging and materials that position River Partners
effectively within these frameworks

Develop messaging, policy briefs, backgrounders, and public-awareness content for
legislative, regulatory, and advocacy contexts in collaboration with program and
government affairs staff

Fundraising, Funder & Institutional Communications

Partner with the Advancement team to develop donor-facing communications across
major gifts, annual giving, funder stewardship, and end-of-year appeals

Lead production of annual reports and milestone communications

Develop and maintain communications materials targeting private funders, institutional
investors, and ESG-aligned private-sector partners

Support board and governance communications as needed

Essential Knowledge Skills and Abilities:

Exceptional writing and editorial judgment across a range of formats and audiences—
from short digital content to long-form strategic documents

Demonstrated ability to manage a multi-function MarCom program with substantial
independence, including coordination of vendors and cross-functional collaborators
Strong strategic communications instincts, including audience analysis, message
development, and campaign planning

Fluency in digital marketing platforms including CMS (WordPress or similar), email
marketing tools, and social media management



» Ability to absorb and translate complex technical and scientific content into credible,
engaging communications for non-specialist audiences

» Direct experience building and running editorial systems, content calendars, and cross-
channel content pipelines in an organizational setting

» Strong project management and organizational skills, with the ability to manage multiple
high-priority projects simultaneously

» Experience with media relations, including pitching, press releases, and interview
preparation/training

+ Collaborative working style with the ability to build strong relationships across internal
teams and with external partners

» Demonstrated capacity to exercise independent judgment across editorial, operational,
and content-delivery decisions

* Working knowledge of California’s water, conservation, and environmental policy
landscape—including key agencies, legislative frameworks, and funding mechanisms—is
required; candidates without this background will not be considered

Qualifications:

» Bachelor's degree in communications, journalism, English, marketing, environmental
science, or related field

» Five or more years of progressive marketing and communications experience, with a
demonstrated track record of managing a broad communications workload across
multiple functions and audiences

+ Experience managing vendors and project contributors, with the ability to coordinate
external partners effectively and hold work to high organizational standards

+ Demonstrated record of independently developing and executing multi-channel
communications strategies across varied audiences

+ Demonstrated experience managing competing priorities, vendor relationships, and
cross-functional stakeholder needs with limited oversight in a fast-paced organizational
environment

+ Commitment to River Partners’ mission and the urgency of large-scale conservation in
California

Compensation:

Salary is commensurate with experience, anticipated to range between $95,000 and $100,000
annually. River Partners offers a generous benefits package including ample holidays and paid
time off, flexible locations and hours, medical insurance, and up to 4% 401K matching.

To Apply
Please submit a cover letter, resume, and contact
information for three references to the link below

Careers at River Partners

For any questions regarding your application, please contact Human Resources at
jobs@riverpartners.org.

Review of applications will begin immediately and continue until this position is filled.


https://workforcenow.adp.com/mascsr/default/mdf/recruitment/recruitment.html?cid=f6bf4192-5181-4079-a4aa-e9e77176684e&ccId=19000101_000001&lang=en_US
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River Partners is an Equal Opportunity Employer.

River Partners is an Equal Opportunity/Affirmative Action (EEO/AA) Employer. All qualified
applicants will receive consideration without regard to race, color, national origin, sex, sexual
orientation, genetic information, gender identity, religion, age, status as a protected veteran,
status as an individual with disability, or any other protected group status or non-job related

characteristic as directed by law.

Working Conditions/Physical Effort:
Does this job have any travel requirements? X Yes [0 No

Percentage of time spent traveling:
10-25%

[ 26-50%

[1>50%

Travel is by (check all that apply):
Car

Airplane
O Other:

Does this job require that weight be lifted or force be exerted? If so, how much and how often?
Check the appropriate boxes below.

Amount of Time--% of Work Week
None Under 1/3 1/3to 2/3 Over 2/3
Up to 10 pounds O O O
Up to 25 pounds O ([l [l
Up to 50 pounds O O O
Up to 100 pounds O O [l
More than 100 pounds O (Il [l

How much on-the-job time is spent in the following physical activities? Show the amount of time
by checking the appropriate boxes below.

Amount of Time--% of Work Week
None | underts | B3 | Over 213
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Stand O O O
Walk O O O
Sit O | (|
Use hands to handle or feel (| O O
Reach with hands and arms (| a O
Climb or balance a | O
Stoop, kneel, crouch, or crawl O O O
Talk or hear O O [l
Taste or smell O (| O

How much noise is typical for the work environment of this job? Check the appropriate level

below.

LI Very quiet (examples: forest trail, isolation booth for hearing test)
L] Quiet (examples: library, private office)
Moderate noise (examples: business office with computers and printers, light traffic)

L] Loud (examples: metal can manufacturing department, large earth-moving equipment)

LI Very loud (examples: jack hammer work, front row at rock concert)

How much exposure to the following environmental conditions does this job require? Show the
amount of time by checking the appropriate boxes below.

Amount of Time--% of Work Week
None Under 1/3 1/3 to 2/3 Over 2/3
Wet or humid conditions (non-weather) (| (Il O
Work near moving mechanical parts O O O
Work in high, precarious places O O O
Fumes or airborne particles O O O
Toxic or caustic chemicals (| (Il O
Outdoor weather conditions (| O O
Extreme cold (non-weather) O O O
Extreme heat (non-weather) O O O
Risk of electrical shock (| (Il O
Work with explosives O O O
Risk of radiation O (Il O
Vibration (| | O
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Does this job have any special vision requirements? Check all that apply.

Close vision (clear vision at 20 inches or less)

Distance vision (clear vision at 20 feet or more)

O Color vision (ability to identify and distinguish colors)

O Peripheral vision (ability to observe an area that can be seen up and down or to the left
and right while eyes are fixed on a given point)

Depth perception (three-dimensional vision, ability to judge distances and spatial

relationships)

O Ability to adjust focus (ability to adjust the eye to bring an object into sharp focus)

I No special vision requirements
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